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Multi-Media Campaign including National Advertising and Electronic Media

Contents

Subject

• Conventional and digital
   Billboards on routes used
   by targeted consumers

• Street pole ads in selected
   neighbourhoods

• Outdoor digital adverts at
   BP and Sasol stations

• Banner ads on websites
   visited frequently by our
   target consumers

• Boosted social media posts
   with links to shopping apps

• Point of Sale material and
   free-standing display units

• Campaign Overview

Page

03

05

05

06

07

08

09

NEW and NATURAL
Tabard Botanical

Room Spray
Safer for People, Pets and

the Environment
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Static and Electronic Billboards in Key Areas

National Advertising

03



Static and Electronic Billboards in Key Areas

Tabard Botanical Room Spray
Safer for People, Pets and the Environment

STOPS INSECTS BUGGING PEOPLE, NATURALLY

National Advertising
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Street Pole Ads and Electronic Billboards at Sasol and BP Service Stations

National Advertising
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Banner Ads on Popular Websites

Digital Ads and Social Media
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Banner Ads on Popular Websites and Boosted Social Media Posts

Digital Ads and Social Media
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From now until Winter

next year Acorn will be

maximising its media

spend and activity for

new Tabard Botanical

Room Spray and Vapona

Natural Insecticide

Featuring both products,

the campaign includes far

reaching exposure in

many online digital

categories such as:

• Home Improvement

• Women’s Interests

• Travel / Motoring

• News / Sports

Furthermore there’s big

social media activity with

chances to win a variety

of exciting prizes.

And boosted posts

offering product hampers

and give-aways that will

reach tens of thousands

of customers.



Point of Sale Material and Free Standing Display Units

In Store Promotional Activity
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QR CODE ON WOBBLERS OPENS MESSAGE BELOW TO CUSTOMERS ON ACORN’S WEBSITE



Multi-Media Campaign including National Advertising and Electronic Media

Campaign Overview

Media Selection

• Conventional and digital
   Billboards on routes used
   by targeted consumers

• Street pole ads in selected
   neighbourhoods

• Outdoor digital adverts at
   BP and Sasol stations

• Banner ads on websites
   visited frequently by our
   target consumers

• Boosted social media posts
   with links to shopping apps

• Point of Sale material and
   free-standing display units

• CAMPAIGN BUDGET

Rand Value

350,000

150,000

200,000

150,000

100,000

175,000
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1, 125,000

THE NATURAL CHOICE
New Vapona Natural and Tabard Botanical Aerosol Sprays


